


THE STORY

We are here as your trusted 
creative partner and consultant  
for your developing business.

Kamarupa Group caters creative assistance in details, 

with such specific areas as integrated branding, graphic, 

architectural & interior design, digital marketing, to 

website and mobile development. We have a dedicated 

growing team, consisting of 40 passionate figures.



PARTNERS

Our dedicated team is full of 
passionate figures that don’t  
stop growing and creating.

Partners (top to bottom): 

Glenn Hajadi, Yorren Handoko, Rama Budhisurya,  

Andre Suthedja, Christian Kustedi



VISION

Our goal is to become the top 
creative force behind every great 
name in Asia, including yours.

Our clients varies from arts, retail, public service, 

telecommunication, to governmental industries,  

just to name a few.



LULEY 

 
Project details

Continuing our project with Luley Hotels & Resorts, we created a whole new 

branding and logo representation by modernising the overall concept, while 

maintaining its core identity. The brand new logo is expected to be more 

versatile and sustainable that is applicable for various different purposes and 

circumstances. It’s implemented in Luley’s set of stationeries, amenities, and 

other promotion materials.

Category

Branding

Client

TBS Group

Year

2016



GIOI 

 
Project details

Gioi simply means a great and skillful person, coming from Vietnam as one of 

the Southeast Asian countries that bring a distinct authentic culture. It is well-

reflected in its prominent menu selection that serves a definite Southeast Asian 

taste through a series of skills and warm hospitality. In this project, we develop 

the brand’s value and spirit through the name selection and the application of 

graphical elements like typefaces, colors, and a series of illustration used in the 

brand identity. 

Category

Branding

Client

Gioi

Year

2016



PEPPER SECRET 

 
Project details

With a vision to shed a light on Belitung pepper, Pepper Secret extends its usage 

beyond spices with personal care and home care categories.

Taking a historical route, we developed the brand and packaging design that has 

a Dutch colonial look in a modern color combination.

Category

Branding

Client

Pepper Secret

Year

2016



WWF INDONESIA 

 
Project details

We started working together with WWF-Indonesia on a donation website, then 

later on several other projects including starter-kit and posters. Collaborating 

with an environmental organisation, we need to be more selective and careful in 

using the design elements and materials, to represent more of the identity and 

not otherwise.

Category

Website

Client

WWF-Indonesia

Year

2016



HARUM ENERGY 

 
Project details

PT. Harum Energy Tbk is a holding company that focuses its main business 

in coal mining and logistics in East Kalimantan. In conjunction with its public 

offering plan, we help constructed a company website that provides all required 

information, with a clean and thorough aesthetic value and well-aligned design 

elements to its core identity represented in the logo.

Category

Website

Client

PT. Harum Energy Tbk

Year

2016



CIMB E-TRADING 

 
Project details

Building a better user experience in using CIMB Trading system is our main goal, 

therefore, we develop an easy and user-friendly navigation system supported by 

visually appealing layout. In the process, we tested it with the real user to get a 

valid feedback and create the best solution we can propose.

Category

Website

Client

CIMB E-Trading 

Year

2016



MRT JAKARTA 

 
Project details

As an effort to raise awareness on their project, we assisted MRT Jakarta in 

creating several merchandises. Since most of their intended recipients are young 

people of Jakarta, therefore a simplistic, straightforward approach was chosen 

by the client as the final overall look of the desk calendar, greeting cards, and 

power bank. Note: we’re excited to see if their new train design will be applied on 

the latter.

Back in 2014, we developed a brand manual, photobook, up to website 

development for PT. MRT Jakarta. We were to embrace the optimism and 

ambition for a better city in all design material, as the purpose of this project is 

to provide an actual updated information regarding the development progress of 

the MRT project.

Category

Graphic

Client

MRT Jakarta

Year

2017



BINA NUSANTARA 

 
Project details

BINA NUSANTARA is an Indonesian-based world-class knowledge institution. 

Under it is BINUS University, one of the most prominent private universities 

in Indonesia. Welcoming the new academic year, we developed a brochure to 

spread the information about their programs and campuses. Each aspect is 

designed carefully and contains all the information to meet the preference of 

their target audience, high school students.

We also conceptualized, designed and photographed BINA NUSANTARA’s 2016 

calendars which depicted its many subsidiaries as portals to a world-class future.

Category

Graphic

Client

Bina Nusantara

Year

2016



THE WILADATIKA RESIDENCE 

 
Project details

Nature, simplicity, and luxury are the soul and energy of The Wiladatika 

Residence which we thoughtfully brought into the design process of its sales 

booklet. Using warm, relaxing and comforting colors, each page was designed 

specifically to relate with the prospective customers.

Category

Graphic, Copywriting

Client

SCBD Property

Year

2016



PP CONSTRUCTION & 
INVESTMENT 

 
Category

Interior

Client

PP Construction & 

Investment

Year

2016

Project details

As one of the top players in national construction business, PP Construstion & 

Investment issued a book titled ‘Advanced and Effective Project Management’ 

and we were involved in designing the book jacket. 

We also developed the interior design for four of their office floors at PP Plaza, 

TB Simatupang, Jakarta. A elegant, warm, yet structured ambience was instilled 

in each 3500sqm space by using wooden elements and geometrical patterns.



HIDE & SEEK SWILLHOUSE 

 

Project details

Restaurants with industrial theme are everywhere these days. However, just a 

few of them have actually done it seriously. Most designs were just plainly safe 

or mixed into something else. We jumped the idea for Hide & Seek, making it 

into a more serious industrial themed restaurant & bar that incorporated gizmos, 

machineries and piping to take its patrons to a Victorian bygone era. The bar 

design function as the main visual attraction with a large artwork adorned with 

Hide and Seek logo on its centre.

Category

Interior

Client

Elysium Group

Year

2014



TOYS KINGDOM 

 
Project details

As a first step in rejuvenating their brand, an interior overhaul was carried out at 

Toys Kingdom’s Living World outlet. The result was a cheerful yet uncluttered 

atmosphere with distinct differentiation between its many product categories.

Category

Interior, Graphic

Client

Kawan Lama Group

Year

2016



L’ORÉAL PARIS 

 
Category

Photography, 

Graphic, Copywriting

Client

L’Oréal

Year

2014 - 2017

Project details

We started collaborating in 2012 with L’Oréal Paris Indonesia, a nationwide 

distributor of beauty products. Since then, we have been working on hundreds 

of design projects, including national POSM and above-the-line campaigns on six 

of their product categories; hair care, colouring, styling, skin care, men’s care and 

makeup products. As there are so many lines and differentiation between each 

product category and variation, conforming and adjusting the design elements 

and languages were very much necessary.



MEDINA 

 
Project details

Medina comes into Indonesia’s foodware industry with a specific niche market. 

A dome outline as a result of connecting an ascender line and a superscript 

represents home, shelter, protection, and pays homage to the Middle Eastern 

culture.

As a brand that carries halal certification as one of its main USPs, it is important 

for Medina to tell a story of halal lifestyle. For that purpose, we crafted a story of 

a modern Moslem family that holds good life values resonating with the brand’s 

unique qualities through a product catalog and a series of photographs.

By establishing a set of guidelines conveyed in a graphic standard manual, a 

clean, sophisticated look is kept thoughout all Medina’s marketing tools and 

website.

Category

Branding, Graphic, 

Photography

Client

Medina

Year

2017



IOMA PARIS 

Category

Photography

Client

Unilever

Year

2016

Project details

IOMA is one of those rare gems in the beauty industry that offers an effectiveness 

guarantee of its skincare products after several weeks of application. This kind of 

spirit and confidence was well-reflected in our photography project with IOMA 

for one of their signature products; White Revelation. Containing bright pearl 

essence as its core element, it is actually not an easy job to capture the product 

in such a detailed and accurate manner. Yet, we managed to do it real nicely. As 

you may see in the outcome, the bright pearls were presented in clarity, together 

with the product’s shining, yet attractive bottle. It’s a nice little exclusive skincare 

product, and we like how it turned out in our work.



DUSDUSAN.COM 

Category

Branding, Graphic, 

Website, Photography

Client

Dusdusan.com

Year

2017

Project details

Dusdusan.com is the biggest online supplier for home and living goods in 

Indonesia. A rebranding was carried out during its second year to accommodate 

a new business model that incorporated an online reseller community in which 

members could receive and share business knowledge, opportunities as well as 

success stories.

Since the rebranding was revealed and incorporated throughout every 

touchpoints including product packagings and a new website, the reseller 

community has grown to more than 4 times in size which brings in more than 

1000% increase in sales. Furthermore, the new iconic D and use of vivid colors 

contributed in improving brand awareness among the existing customers        

and resellers.

Before After



NAFOURA KURMA WATER 

 
Project details

Penetrating the crowded market of ready-to-drink products is not an easy task. 

Beside having its own distinct characteristics and look to on the shelves, any new 

product should be prepared to face competitive attempts from existing larger 

players in the category.

With a striking Middle Eastern color combination used and the socio-religious 

culture of eating 3 dates with water subtly depicted in the branding and 

packaging design, Nafoura saw a successful release just before the Holy Month 

of Ramadan in 2016. Since then, sales has been stable despite similar products 

emerging as competitions. Three new variants are currently in the works to be 

released within the year 2017.

Category

Branding, Graphic, 

Photography

Client

Nafoura Kurma Water

Year

2016



POCARI SWEAT Project details

While perceived value can be elevated in a product packaging through the use of 

premium colors and graphic elements, we can add actual value in terms of structure 

and material that enables further usage of the packaging. The DIY and sustainability 

aspects are two things that come with the package.

As part of Pocari Sweat’s new campaign Lunar Dream Project, we developed a value 

pack that is convertible into a virtual reality cardboard which consumers could later 

use to view a free downloadable mobile app. The structure made it possible for use 

in a wide range of mobile devices.

Category

Graphic

Client

Otsuka Indonesia

Year

2015



EMAIL
marketing@kamarupa.co.id

KAMARUPA.CO.ID


